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INTRODUCING
BROKER
COMPETITION

The “UM Introducing Broker Competition” (hereinafter referred to as the “Campaign®) is

offered by Ultima Markets (hereinafter referred to as the “Company” or “Ultima Markets™) to

the Company’s clients.
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The “UM Introducing Broker Competition” (hereinafter referred to as the “Campaign”) is offered
by Ultima Markets (hereinafter referred to as the “Company” or “Ultima Markets”) to the

Company’s clients.

Introducing Brokers of Ultima Markets in this campaign will be referred to as "Participants” and/or

"Introducing Brokers."

Ultima Market's Introducing Broker Client in this campaign will be referred to as "Client’.

Campaign Period

This Campaign is valid from 1st August 2026 00:00 (GMT+3) to 30th November 2026 23:59
(GMT+3).

The actual campaign period shall be subject to the time displayed in the designated promotional

campaign area.

Eligibility
1. This Campaign is available to Ultima Markets Introducing Brokers in specific regions only.

2. Campaign eligibility may vary based on country / region.

3. ntroducing Brokers must register/have an account with Ultima Markets, completed their
verification, and signed an agency agreement before eligible for participation in this

Campaign.

4. New clients must reqgister an account with Ultima Markets to have qualified trading activity in

this Campaign.

5. To become a new client of Ultima Markets, registration with Ultima Markets is required. As part
of the “KYC” (Know Your Customer) process, all relevant information must be provided as

requested, and a live trading account must be created.
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6. A new client is defined as an applicant who has never registered a live trading account with
Ultima Markets and whose application has been accepted by Ultima Markets. Ultima Markets
reserves the right, at its sole discretion, to assess whether an applicant is associated with any
other existing account holders of Ultima Markets (including holders of previously closed
accounts) in order to determine the applicant’s eligibility as a new client.

/. This Campaign applies to all types of live trading accounts.

8. Accounts linked to PAMM, MAM, Copy Trading and/or UM Social are not eligible to participate
In this Campaign.

Campaign Mechanics

@. This campaign is conducted in a leaderboard format, using the following formula to calculate
each participant's score:

IB Score = (Current Month's Direct New Client Base Score x1.5) + ) (Existing Direct
Client Base Score x 1.0)

« Score calculations and multiplier applications are processed on a monthly basis:

« New Client Base Score: The base score generated by new clients brought in by the IB in the

month of account opening
« Existing Direct Client Base Score: The base score generated by existing clients of the |
» Y (Sum): Represents the cumulative total of points for all eligible clients under the IB.

a. For example: Client A reqgisters and joins their IB on Auqgust 1, 2026. Thelr trading score
will be multiplied by x1.5; Client B reqisters and joins their IB on July 41, 2026. Their
trading score will be multiplied by x1.0.

IB Score will be calculated as such for the month of August =) (Client A Base Score X
1.5) + ) (Client B Base Score x 1.0)

However, for the month of September, Client A will be considered as an Existing Direct
Client and their score multiplier will be x1.0.

10. Balances and trading volumes across different trading accounts belonging to clients under
the same IB can be accumulated/combined.

11. Rewards for this campaign may be selected as a physical gift of equivalent value or as cash;
cash rewards will be credited to the agent's rebate account.
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12.

15.

14.

15.

16.

17.

18.

19.

20.

All participants from the countries/reqgions listed above compete on a single leaderboard;
rankings are not segmented by country. The top 10 agents by cumulative score at the end of
the campaign will receive rewards.

Transactions by the IB's own account are not included in the points calculation.

Additionally, direct clients of Sub-IB are not included in the points calculation.

This Campaign applies to trading orders across all UM products.

Only trades with a time interval of 5 minutes or more between opening and closing positions
shall be counted toward the required trading volume.

Trading orders involving products not specified in the above terms shall not qualify for this
Campaign and shall not be subject to its mechanisms and/or requirements.

Internal transfers, balance adjustments, cash adjustments, agent or affiliate rebates, and
commissions shall not be considered deposits and shall not quality for this Campaign.

If a client makes deposits via e-wallets or cryptocurrency channels (including but not limited
to USDT), Ultima Markets reserves the right to cancel their eligibility to participate in this
Campalign.

It the participant fails to fully meet all conditions of a specific reward tier, they shall only be
entitled to receive the reward corresponding to the next lower tier for which all conditions
have been fully satisfied.
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REWARDS AND REQUIREMENTS

21. Participants will receive rewards based on their final placement.

Ranking Reward
Rank 1 USD 12,000
Rank 2 USD 8,000
Rank 3 USD 5,000
Rank 4 USD 3,500
Rank 5 USD 3,000
Rank 6 USD 2,500
Rank 7 USD 2,000
Rank 8 USD 1,800
Rank @ USD 1,200
Rank 10 USD 1,000
Total USD 40,000

22. Participant’'s must be in the Top 10 Placement rankings to be eligible for the special prizes.

23. Cash reward will be distributed by Cash Voucher and credited to the participant's trading
account within 21 working days after the campaign ends.

24. Rewards offered for this campaign may vary depending on your region. For more information and
confirm rewards available to you, please contact your Account Manager directly.

25. The eligibility requirements for unlocking rewards and the related arrangements shall be notified
separately by a sales representative appointed by UM, and the actual notification content shall
prevail.
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26. Ultima Markets reserves the right of final review, adjustment, and interpretation regarding
participants’ reward eligibility.

2 7. For the purposes of this Competition, an IB's regional assignment is dictated solely by the region
assigned to their profile within the Company’s database. The Company will not entertain manual
adjustments or disputes regarding regional placement.

REWARD REDEMPTION AND NOTIFICATION TERMS

28. Participants who meet the reward eligibility criteria will receive redemption or distribution
notifications via email, system notifications, or their dedicated account manager.

29. If a participant fails to complete the reward redemption process within the specified time
frame, the reward shall be deemed forfeited automatically.

30. After eligibility verification is completed, qualified participants will be contacted within 30
business days.

31. Qualified participants must provide the following information to Ultima Markets within 7
business days of recelving notification in order to arrange prize delivery:

a. Full name (must match account records)
b. Delivery address

c. Contact phone number

32. Participants are responsible for ensuring that the above contact information provided is
accurate, complete, and up to date.

33. Ultima Markets shall not be held liable if prizes cannot be delivered due to incorrect or
Inaccurate information provided by the winner.

GENERAL TERMS AND CONDITIONS

34. Unless otherwise expressly stated, these terms apply to all campaigns, offers, and/or
promotions organised by Ultima Markets (collectively referred to as the “Campaigns”).

35. All Campaigns are subject to applicable laws and regulatory requirements, and Ultima
Markets’ decisions shall be final.
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38.

39.

40.

41.

42.

45.

A4,

45.

46.

47.

Clients must ensure that all actions taken in connection with participation in Campaigns comply
with the laws and regulations of their respective jurisdictions and must understand the
associated legal risks.

Participation in Campaigns shall not be construed as altering a client’s risk preference or
encouraging behaviour inconsistent with their trading strateqy.

Clients shall independently assess and bear all risks arising from participation in Campaigns or
trading activities.

All newly opened trading accounts are subject to approval by Ultima Markets.

Ultima Markets reserves the right to conduct identity verification in accordance with Anti-Money
Laundering (AML) and Countering the Financing of Terrorism (CFT) requirements.

If clients deposit funds via e-wallets or cryptocurrencies (including but not limited to USDT),
Ultima Markets may cancel their eligibility to participate in Campaigns.

Ultima Markets reserves the right to modity, suspend, or terminate any Campaign, offer, and/or
promotion at any time without prior notice, reason, or compensation.

If a client violates the terms or is suspected of abuse, fraud, hedqging arbitrage, or other improper
conduct, Ultima Markets may refuse or cancel participation and may recover, adjust, or deduct
related rewards or profits.

Ultima Markets reserves sole discretion to determine whether any conduct violates the purpose
or terms of the Campaign.

Ultima Markets shall not be liable for any losses, liabilities, costs, or damages arising from
participation in Campaigns, including but not limited to server failures or network
connectivity issues.

Clients acknowledge that trading involves high risk, and Ultima Markets bears no responsibility
for individual trading outcomes.

Ultima Markets may amend these terms at any time, and such amendments shall take effect
upon publication on the official website.
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48. Continued use of Ultima Markets services or participation in Campaigns shall constitute

49.

50.

acceptance of the amended terms.

In the event of any discrepancy between different lanquage versions of the terms, the English

version shall prevall.

In case of dispute, Ultima Markets’ final decision shall be binding,.

ADDITIONAL CAMPAIGN TERMS AND CONDITIONS

51. Clients must be at least 18 years old to reqgister and apply for an account to participate

D2.

05.
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58.

In Campaigns.

Ultima Markets reserves the right to reject any application or suspend and/or cancel any
account, and to revoke any rewards, bonuses, or profits obtained from Campaigns.

Ultima Markets may, at its sole discretion, modify, suspend, or terminate Campaigns without
prior notice to existing or potential participants and without compensation.

Ultima Markets’ decisions shall be final and no justification is required.
Unless the client expressly refuses in writing, Ultima Markets reserves the right to use
Campaign-related images, materials, or client information for marketing, social media, or

promotional purposes.

These additional terms shall have equal legal effect as the General Terms and shall apply
collectively.

It any provision is deemed invalid or unenforceable, the validity of the remaining provisions
shall not be affected.

In the event of any discrepancies arising from translation, the English version shall prevalil.

P.7



